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Welcome to 2016Global Marketing  Conference at Hong 

Kong 

 

Dear Colleagues and Delegates, 

 

On behalf of Lingnan University, I am delighted to welcome you to the 2016 

Global Marketing Conference (GMC) at Hong Kong. It is my great pleasure to 

serve as co-chair of this biennial conference which was previously held in 

Singapore with great success. The conference provides a very unique platform 

for academic researchers and scholars from all over the world to build network 

and share their research ideas and outputs on various business management and 

marketing related issues. We are very happy to find that the conference is 

professionally organized by Global Alliance of Marketing & Management 

Associations and co-hosted by many major marketing associations together with 

distinguished partners and sponsors. 

 

The theme of the conference is ñBridging Asia and the World: Global Platform 

for Interface between Marketing and Managementò. The conference provides 

great opportunities for us to explore a wide array of high quality research and the 

interplay between marketing and management paradigms. I hope that every 

participant can identify innovative research ideas, make new friends, and find 

good collaborators. 

 

As you may know, Hong Kong was a British colony for 156 years and its 

sovereignty has returned to China since 1997. Hong Kong is the first special 

administrative region of China and is running under a basis of ñone country, tw

o systemsò. It is a leading international financial center and has served as 

Chinaôs window to the world. Hong Kong has a nickname which is ñPearl of the 

Orientò due to the beautiful scenery of Victoria harbor, particularly at night. It is 

famous for its beautiful landscapes, martial arts masters, kung fu movies, 

delicious food and exciting shopping experience. If you come to Hong Kong with 

kids, you may go to Ocean Park and Hong Kong Disneyland. There are many 

temples and monasteries in Hong Kong. You can see the Big Buddha at Lantau 

Peak. 

 

I wish all the participants an enjoyable conference and a wonderful time in Hong 

Kong. Look forward to meeting you! 

 

 

Patrick Poon, Ph.D. 

Associate Professor  

Department of Marketing and International Business 

Lingnan University, Hong Kong 
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1.KSMS NEWS 
 

News from GAMMA/KSMS  

¶ Journal of Global Fashion Marketing (JGFM)  editorial team proudly announces that one of 
the recent articles published in JGFM has been featured in following prestigious information 
sources: 

1. Title of Paper: Deception in cosmetics advertising: Examining cosmetics advertising claims 
in fashion magazine ads 

Authors: Jie G. Fowler (Valdosta State University), Timothy H. Reisenwitz (Valdosta State 
University),& Les Carlson (University of Nebraska, Lincoln) 

Journal of Global Fashion Marketing, Vol.6, No.3, 194-206 

Read more: http://www.tandfonline.com/doi/full/10.1080/20932685.2015.1032319 

2. Sources and Articles which cited this JGFM paper:  

Source Article title Date Country 

CBS News Most "Scietific" beauty product claims are 
bogus, study finds 

28 July, 2015 USA 

Time That Makeup Ad is probably lying to you  27 July, 2015 USA 

The Telegraph Four in five beauty claims cannot be 
substantiated 

28 July, 2015 UK 

Exam Health The most important beauty secret women 
need to know today 

29 July, 2015 USA 

Medical Daily Some makeup companies aren't telling the 
truth in their ads; 4 out of 5 make false 
claims 

28 July, 2015 USA 

SHAPE 82 percent of cosmetic advertising claims are 
bogus 

27 July, 2015 USA 

Medical Express Deceptive claims in cosmetics advertising 29 July, 2015 USA 

METRO Over 80 percent of cosmetic product claims 
are untruthful, study suggests 

29 July, 2015 UK 

Mail Online (The 
Daily Mail) 

Beauty science is BOGUS: Just 14% of 
claims made by cosmetics firms are 
acceptable, say researchers 

27 July, 2015 UK 

Sci Feeds Deception in cosmetics advertising: 
Examining cosmetics advertising claims in 
fashion magazine ads 

N/A USA 

Alpha Galileo Because it s̃ not worth it: deceptive claims in 

cosmetics advertising 

27 July, 2015 UK 

Science Daily Because it's not worth it: Deceptive claims in 
cosmetics advertising 

27 July, 2015 USA 

Scientific 
American 

Cosmetic Ads' Science Claims Lack 
Foundation 

25 Aug., 2015 USA 

Cosmetics 
(design.com 
USA) 

Cosmetic advertisingin women's print 
magazines under scutiny 

28 July, 2015 USA 

B&T The Majority Of Claims On Cosmetic Ads 
Are Crap, Says New Research 

29 July, 2015 Australia 

Professional 
Beauty 
Magazine 

Majority of beauty product claims could be 
deceptive to consumers 

29 July, 2015 UK 

Money Talks 
News 

Liar, Liar: Most Cosmetic Product Claims 
Deemed False 

31 July, 2015 USA 

http://www.tandfonline.com/doi/full/10.1080/20932685.2015.1032319
http://www.cbsnews.com/news/most-beauty-product-claims-are-bogus/
http://www.cbsnews.com/news/most-beauty-product-claims-are-bogus/
http://time.com/3973031/cosmetic-ads/
http://www.telegraph.co.uk/news/science/science-news/11768390/Four-in-five-beauty-claims-cannot-be-substantiated.html#disqus_thread
http://www.telegraph.co.uk/news/science/science-news/11768390/Four-in-five-beauty-claims-cannot-be-substantiated.html#disqus_thread
http://www.emaxhealth.com/8782/most-important-beauty-secret-women-need-know-today
http://www.emaxhealth.com/8782/most-important-beauty-secret-women-need-know-today
http://www.medicaldaily.com/some-makeup-companies-arent-telling-truth-their-ads-4-out-5-make-false-claims-345068
http://www.medicaldaily.com/some-makeup-companies-arent-telling-truth-their-ads-4-out-5-make-false-claims-345068
http://www.medicaldaily.com/some-makeup-companies-arent-telling-truth-their-ads-4-out-5-make-false-claims-345068
http://www.shape.com/lifestyle/beauty-style/82-percent-cosmetic-advertising-claims-are-bogus
http://www.shape.com/lifestyle/beauty-style/82-percent-cosmetic-advertising-claims-are-bogus
http://medicalxpress.com/news/2015-07-deceptive-cosmetics-advertising.html
http://metro.co.uk/2015/07/29/over-80-percent-of-cosmetic-product-claims-are-untruthful-study-suggests-5318673/
http://metro.co.uk/2015/07/29/over-80-percent-of-cosmetic-product-claims-are-untruthful-study-suggests-5318673/
http://www.dailymail.co.uk/sciencetech/article-3176035/Beauty-science-BOGUS-Just-14-claims-cosmetics-firms-acceptable-say-researchers.html
http://www.dailymail.co.uk/sciencetech/article-3176035/Beauty-science-BOGUS-Just-14-claims-cosmetics-firms-acceptable-say-researchers.html
http://www.dailymail.co.uk/sciencetech/article-3176035/Beauty-science-BOGUS-Just-14-claims-cosmetics-firms-acceptable-say-researchers.html
http://scifeeds.com/journal-article/deception-in-cosmetics-advertising-examining-cosmetics-advertising-claims-in-fashion-magazine-ads/
http://scifeeds.com/journal-article/deception-in-cosmetics-advertising-examining-cosmetics-advertising-claims-in-fashion-magazine-ads/
http://scifeeds.com/journal-article/deception-in-cosmetics-advertising-examining-cosmetics-advertising-claims-in-fashion-magazine-ads/
http://www.alphagalileo.org/ViewItem.aspx?ItemId=154965&CultureCode=en
http://www.alphagalileo.org/ViewItem.aspx?ItemId=154965&CultureCode=en
http://www.sciencedaily.com/releases/2015/07/150727092757.htm
http://www.sciencedaily.com/releases/2015/07/150727092757.htm
http://www.scientificamerican.com/podcast/episode/cosmetic-ads-science-claims-lack-foundation/?utm_source=feedburner&utm_medium=feed&utm_campaign=Feed%3A+basic-science+%28Topic%3A+More+Science%29
http://www.scientificamerican.com/podcast/episode/cosmetic-ads-science-claims-lack-foundation/?utm_source=feedburner&utm_medium=feed&utm_campaign=Feed%3A+basic-science+%28Topic%3A+More+Science%29
http://www.cosmeticsdesign.com/Market-Trends/Cosmetics-advertising-in-women-s-print-magazines-under-scrutiny
http://www.cosmeticsdesign.com/Market-Trends/Cosmetics-advertising-in-women-s-print-magazines-under-scrutiny
https://www.bandt.com.au/advertising/the-majority-of-claims-on-cosmetic-ads-are-crap-says-new-research
https://www.bandt.com.au/advertising/the-majority-of-claims-on-cosmetic-ads-are-crap-says-new-research
http://professionalbeauty.co.uk/site/PBHubNewsDetails/majority-of-beauty-product-claims-could-be-deceptive-to-consumers
http://professionalbeauty.co.uk/site/PBHubNewsDetails/majority-of-beauty-product-claims-could-be-deceptive-to-consumers
http://www.moneytalksnews.com/liar-liar-most-cosmetic-product-claims-deemed-false/
http://www.moneytalksnews.com/liar-liar-most-cosmetic-product-claims-deemed-false/
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Myhighplain.com Cosmetic Lies 28 July, 2015 USA 

Oildeology News N/A UK 

 

¶ Journal of Global Fashion Marketing , one  of KSMS official journals, published by Taylor 

& Francis was indexed in SCOPUS  after a rigorous review process in Sept ., 201 5. 

 

¶ Professor Benjamin Voyer  (ESCP Europe )was  appointed as a  LôOr®al Professor of 

Creativity Marketing.  

 

 

 

 

 

 

 

 

 

 
 
 
 
 
 
 

Professor Voyer (right hand side) with his colleagues 
 

2016 Global Marketing Conference at  Hong Kong  

¶ Conference Theme: Bridging Asia and the World: Global Platform for Interface between 

Marketing and Management  

¶ Venue: Hong Kong  

¶ Hosts: American Marketing Association , European Marketing Academy , Australian& New 

Zealand Mar keting Academy , Japan Society of Marketing and Distribution ,International 

Textile and Apparel Association , Korean Schol ars of Marketing Science , Lingnan University  

¶ Organizer: Global Alliance of Marketing & Management Associations  

¶ Partners: China Marketing Association (China), AEMARK (Spain ) , Greek Marketing Academy 

(Greece), Aalto University Executive Education  (Finland), Aalto University School of Business 

(Finland) , Harbin Institute of Technology (China) , Center for Sustainable Culture & Service, 

Yonsei University (Republic of Korea) , Neuromarketing Science & Business Association  

¶ Sponsors:  National Research Foundation of Korea (Republic of Korea) , Korea Economy and 

Management Development Institute (Republic of Korea)  

¶ CONFERENCE CO-CHAIRS: Roland T. Rust(Universi ty of Maryland), Gerrit van 

Bruggen( Erasmus University) , Sharyn Rundle -Thiele(Griffith University), Toshihiko 

Miura(Chuo University) , Jaihak Chung(Sogang University), Patrick Poon, (Lingnan University)  

¶ JOINTSYMPOSIA :  2016EMAC -GAMMA JOINT SYMPOSIUM ; 2016 AN ZMAC-GAMMA JOINT 

SYMPOSIUM; 2016 JSMD -GAMMA JOINT SYMPOSIUM ; 2016 ITAA -GAMMA JOINT 

SYMPOSIUM; 2016AALTO UNIVERSITY -GAMMA JOINT SYMPOSIUM ; 2016 AEMARK -GAMMA 

JOINT SYMPOSIUM ; 2016 HIT -GAMMA JOINT SYMPOSIUM ; 2016 LU -GAMMA JOINT 

SYMPOSIUM; 2016 GMA -GAMMA JOINT  SYMPOSIUM; 2016 NMSBA -GAMMA JOINT 

SYMPOSIUM. 

¶ SPONSORING JOURNALS : JOURNAL OF BUSINESS RESEARCH ; INTERNATIONAL JOURNAL OF 

ADVERTISING ; JOURNAL OF ADVERTISING ; JOURNAL OF PUBLIC POLICY & MARKETING; 

JOURNAL OF GLOBAL SCHOLARS OF MARKETING SCIENCE ; JOURNAL OF GLOBAL FASHION 

MARKETING ; JOURNAL OF BRAND MANAGEMENT ; AUSTRALASIAN MARKETING JOURNAL . 

¶ AWARDS: GAMMA GLOBAL MARKETER OF THE YEAR AWARD 2016 / GAMMA GLOBAL 

SCHOLAR OF THE YEAR AWARD 2016 . 

¶ MEET THE EDITORS:  Prof. V. Kumar, Editor - in -Chief of Journal of Marketing;  Prof. Roland T. 

Rust, Editor of IJRM (International Journal of Research in Marketing); Robert W. Palmatier, 

http://www.myhighplains.com/news/national/cosmetic-lies
https://www.oildeology.com/page/11/news.html
http://www.marketingpower.com/Pages/default.aspx
http://www.emac-online.org/r/default.asp?iId=IHGMD
http://www.anzmac.org/
http://www.anzmac.org/
http://jsmd.jp/english-version
http://www.itaaonline.org/
http://www.itaaonline.org/
http://www.kams.org/maine.html
http://www.kams.org/maine.html
http://www.aemark.es/
http://www.aaltoee.com/
http://biz.aalto.fi/en/
http://biz.aalto.fi/en/
http://en.hit.edu.cn/
http://www.cs2green.org/
http://www.cs2green.org/
http://www.nmsba.com/
http://www.nrf.re.kr/nrf_eng_cms/
http://www.kemdi.org/
http://www.kemdi.org/
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Editor - in -Chief of Journal of Academy of Marketing Science; Prof. Arch G. Woodside, Editor 

of Journal of Business Research; Prof. Constan tine Katsikeas, Editor - in -Chief of Journal of 

International Marketing; Prof. David W. Stewart, Editor - in -Chief of Journal of Public Policy 

and Marketing ;  Prof. Charles R. Taylor, Editor of International Journal of Advertising; Prof. 

John Cadogan, Editor of  International Marketing Review; Prof. Amna  Kirmani, Editor of 

Journal of Consumer Psychology; Prof. Naveen Donthu, Editor -Elect of Journal of Business 

Research ;  Prof. C. Anthony Di Benedetto, Editor - in -Chief of Journal of Global Scholars of 

Marketing Scie nce; Prof. Eunju  Ko, Editor - in -Chief of Journal of Global Fashion Marketing . 

¶ PROGRAM TRACKS: Marketing and Entrepreneurship ; (Re- )establishing  Trust in 

Corporations ; International Marketing and Export Management ; Channel Management ; 

Corporate Branding, Luxury Marketing & Identity -based Value Management ; Marketing and 

New Product Development Capabilities ; Marketing Anthropology Research 

(MAR):   Artifacts/Closet Digs, Field Experiments, and Direct Observation of Marketing 

and/or Customer Interactions and O ther Behaviors ; Global Trends in Sport Management ; 

Services Marketing ; Transcultural Experiences within and beyond Home ;  Intercultural 

Communications ; Advertising and Branding ; Marketing Education ; Consumer Lifestyles in a 

Global Market ; Luxury Brand -Build ing ; International Marketing ; Designer Body as a Global 

Product ; Beauty Business and Medical Tourism ; Global Marketing, Identities and Desires ; 

Country Predispositions: COO Images, Ethnocentrism, Disidentification, Affinity and 

Animosity ; Emotional Labor in Retail Services & B2B Settings ; Marketing Strategy and 

Management ; Consumer Behavior in Health and Leisure Industries ; Trends in Physical and 

E-commerce Retailing ; Food, Hospitality and Tourism Marketing ; Marketing Managers' 

Decision Making ; Innovations  in Global Fashion Marketing ; Branded Entertainment and 

Product Placement ; Consumption and Marketing in Multicultural Marketplaces ; Wine 

Marketing and Management ; Consumer Decision Making and Quality Signal ; Interactive 

Marketing Communication ; Cross -Cultu ral Consumer Behavior ; Consumers, Brands and 

Brand Management ; Art, Design, Culture and Brand Management ; Relationship Marketing ; 

Strategic Retail Management ; New Consumer Times for Marketers ï How Recent Consuming 

Trends Challenge the Way weôve Considered Marketing Tactics & Strategies ; Product 

Innovation and Diffusion in Emerging Mark ets ; Marketing in Emerging Markets ; 

Stakeholders -brand Relationships ; Mobile Marketing ; Mobile Advertising ; Explore the Role of 

the Interaction of Cooperation and Competition ; The Future of Customer Equity: Expanding 

Its Validity and Implication ; Product  Innovation and Service  Marketing ; Fashion Digital 

Strategy and Practice ; Strategic Marketing ; Marketing 2.0: Digital Consumers and 

Interactive Marketing ; Business to Business Marketing in Fashion ; Theoretical and Practical 

Evolution of Retailing ; New Product Design Innovation in Marketing ; Brand Marketing in the 

Digital Age ; Marketing and Business Ethics ; Financial Impacts of Marketing Strategy ; 

Electronic Word of Mouth (eWOM) ;  Marketing for Humanship ; Sustainable Marketing in Asia 

and the World ; Beauty Marketing ; Marketing in General . 

 

2017 Global Fashion Management Conference at Vienna: Plan  

¶ Theme: Fashion, Music and Design Management in the Networked World  

¶ Dates:1) Conference  Date: July 6 -9, 2017  

¶        2) Submission Deadline: Jan. 6, 2017  

¶ Host:  University of Vienna  

¶ Partners :  Korean Scholars of Marketing Science ;  Center for Sustainable Culture & Service, 

Yonsei University ; National Research Foundation of Korea ; Korea Economy &  Management 

Development Institute  

¶ Organizer: Global Alliance of Marketing & Management Associations  

¶ The Organizing Committee Chair: Eunju Ko (Yonsei University), President of GAMMA  

¶ Sponsors:  City of Vienna ; Korea Economy & Management Development Institute  

¶ Conference Chair :  Udo Wagner (University of Vienna)  

¶ Academic Excellence Committee Chair : Charles R. Taylor (Villanova University)  

¶ Conference Program :  

July 6 (Thurs.): Industry Tour I ; Doctoral Colloquium ; Conference Reception  

July 7 (Fri.):  Academic Sessions ; Meet the Editors ; Conference Dinner (Venue: Vienna City 

Hall) ; Industry Tour II  

July 8 (Sat.):  Academic Sessions ; Conference Lunch & Award Ceremony ; Industry Tour III  
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July 9 (Sun.):  City Tour  

¶ General Secretary: Kyung Hoon Kim (Chanwon National U niversity)  

¶ Proceedings Editors: Juran Kim (Jeonju University)  

¶ Sponsoring Journals:  International Journal of Advertising (SSCI) ; Journal of Global Fashion 

Marketing (SCOPUS, ABDC & KCI) ; Journal of Global Scholars of Marketing Science (ABDC & 

KCI) ; Journal of Global Sport Management  

¶ Track Chair Information  

-  Luxury Brand Consumption and Culture: Yuri Seo (University of Auckland)  

-  Corporate Identity & Corporate Reputation -  Prerequisites for Corporate Success in the 

Fashion Industry: Klaus -Peter Wiedman (Lei bniz University of Hanover)  

-  Customer Experience and Brand Relationship in Luxury: Pekka Mattila (Aalto University)  

-  Branded Wine Marketing and Fine Wines: LECAT Nenoit (Cal Poly Pomona)  

-  The Road to Luxury: from Fashion Goods to Lifestyle and Experiential Luxury: Michel Phan 

(EMLYON Business School)  

-  Online retailing in luxury and fashion: business model, supply chain management, and 

internationalization: Simone Gurcini (University of Florence)  

-  Issues and Challenges of Marketing On - line: Pet er Trim (Birkbeck, University of London) & 

Yang - Im Lee (University of Westminster)  

-  Emerging Practices in Apparel Manufacturing: Nancy Miller (Colorado State University)  

-  Revitalisation of culturally significant patterns, products and processes: Tom Cass idy 

(University of Leeds)  

-  Fashion Retailing in a Networked Environment: Digital and Design Technologies for 

Engaging Customerô Experiences: Gaetano Aiello (University of Florence) 

-  Body Management and Fashion: Maria Kniazeva (University of San Diego)  

20 15 HSE-GAMMA Joint Symposium  at  Moscow  

¶ Joint Symposium  Theme: Bridging Asia and Russia in Global Marketing & Management  

¶ Joint Symposium  Date: April7 th - 10 th ,  2015  

¶ Joint Symposium  Venue: National Research University ñHigher School of Economics ò, 

Moscow, Russia ; Conference Homepage:  http://conf.hse.ru/en/2015/  

¶ National Research University ñHigher School of Economics ò and  Global Alliance of 

Marketing & Management Associations was co-host of the ó2015 HSE-GAMMA Joint 

Symposium .ô This conference was  organized by the Korean Scholars of Marketing 

Science.  

¶ Center for Sustainable Culture & Service of Yonsei University  and Korea Economy & 

Management Development Institute  were  the partners of this conference.  

¶ Accepted papers were  considered for possible publication in special issues or sections of 

sponsoring journals such as Journal of Global Scholars of Marketing Science  and  

Journal of Global Fashion Marketing  after a double blind review process.  

¶ Prof. Olga Tretyak  and Prof. Vera Rebiazina  of National Research University ñHigher 

School of Economics ò and Prof. Jaihak Chung  of Sogang University were  co-chairs of 2015 

HSE-GAMMA Joint Symposium  at Moscow . 

It was  the GAMMA ôs first joint venture in Moscow, Russia. This joint symposium provide d 

participants with opportunities in exchanging state of the art ideas and creating global 

contacts between Asia and Russia.  

2015 EMAC -GAMMA Joint Symposium  

¶ Joint Symposium Theme: Bridging Asia and Europe in Research Col laboration  

¶ Joint Symposium Date: May 26 th - 29 th ,  2015  

¶ Joint Symposium Venue: Leuven, Belgium  

¶ Conference Homepage:  http://kuleuvencongres.be/EMAC2015/  

¶ European Marketing Academy  and  Global Alliance of Marketing & Management 

Associations were  co-host of the ó2015 EMAC-GAMMA Join t Symposium.ô This conference 

was  organized by the Korean Scholars of Marketing Science.  

¶ Center for Sustainable Culture & Service of Yonsei University  and Kore a Economy & 

Management Development Institute  were  the partners of this conference.  

http://conf.hse.ru/en/2015/
http://kuleuvencongres.be/EMAC2015/
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¶ Accepted papers were  considered for possible publication in special issues or sections of 

sponsoring journals such as Journal of Global Scholars of Marketing Science and  

Jou rnal of Global Fashion Marketing  after a double blind review process.  

¶ Prof. Udo Wagner of University of Vienna and Prof. Seigyoung  Auh  of Thunderbird  School 

of Global Management were  co-chairs of 2015 EMAC -GAMMA Joint Symposium at Leuven.  

KSMS has cooperated with EMAC since 2005. EMAC -KSMS Joint Symposiums have been 

organized at Singapore in 2014, Istanbul in 2013, Lisbon and Seoul in 2012, Tokyo in 2010, 

Reykjavik in 2007.  

 

2015 AMA -GAMMA Joint Symposium at Chicago  

¶ Joint Symposium  Theme: Bridging Asia and the World in Marketing Insight  

¶ Joint Symposium  Date: August 14 th - 16 th ,  2015  

¶ Joint Symposium  Venue: Chicago, USA ;  

¶ Conference  homepage:   

https://www.ama.org/events - training/Conferences/Pages/call - for -papers -summer.aspx  

¶ American Marketing Association  and  Global Alliance of Marketing & Management 

Associations were  co-host of the ó2015 AMA-GAMMA Joint Symposium .ô This conference 

was  organized by the Korean Scholars of Marketing Science.  

¶ Center for Sustainable Culture & Service of Yonsei University  and Korea Economy & 

Management Development Institute  were  the partners of this joint symposium.  

¶ Prof. Roland T. Rust (University of Maryla nd)and Prof. Jaewook Kim (Korea University) 

were  co-chairs of 2015 AMA-GAMMA Joint Symposium  at Chicago.  

¶ It is the GAMMA ôs second joint venture with American Marketing Association after 2014 

Global Marketing Conference at Singapore. This joint symposium provide d participants with 

opportunities in truly bridging marketing academics in USA and Asia.  

¶  

2015 Korean Scholars of Marketing Science  International 

Conference  
 

¶ Theme:  Marketing and Management for the Sustainable Future  

¶ Date:  November 14th  ï 15th  , 2015  

¶ Submission Deadline:  Sept. 30th, 2015  

¶ Venue:  Samsung Hall, Yonsei University, Seoul, Republic of Korea  

¶ Host:  Center for Sustainable Culture & Service, Yosnei University  

¶ Organizers:  Korean Scholars of Marketing Science , Global Alliance of Marketing & 

Management Associations  

¶ Partners:  Australian & New Zealand Marketing Academy , Keio University , Ministry of Trade, 

Industry & Energy, Republic of Korea , National Research Foundation of Korea , Korea 

Economy & Management Development Institute  

¶ Symposia:  2015 A NZMAC-KSMS Joint Symposium , 2015 Keio University -GAMMA Joint 

Symposium , 2015 Big Data Marketing in Fashion Industry Symposium , 2015 Mapping 

Consumer Culture in Asia Symposium , 2015 Global Fashion Market Equity Symposium for 

Traditional Market  

¶ Award Competi tions:2015 KSMS Doctoral Dissertation Competition , 2015 Global Business 

Review Competition: Case and Research   

¶ Tracks:  17 Tracks  

¶ Countries: 12  

¶ Accepted Paper: 115  

2015 ANZMAC -GAMMA Joint Symposium  

¶ Joint Symposium Theme: Bridging Oceania and Asia in Marketing  

¶ Submission Deadline: 31  July,  2015  

¶ Joint Symposium Date:  November 30 -December 2 , 201 5  

¶ Joint Symposium Venue: University of New South Wales, Sydney, Australia  

¶ Conference Homepage:  http://www.kams.org ;http://www.anzmac.org/  

https://www.ama.org/events-training/Conferences/Pages/call-for-papers-summer.aspx
http://www.kams.org/
http://www.kams.org/
http://www.anzmac.org/
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¶ This joint symposiu m was  co-hosted by Australian & New Zealand Marketing Academy and 

Global Alliance of Marketing and Management Associations.  

¶ Accepted papers w ere  considered for possible publication in special issues or sections of 

sponsoring journals such as Australasian Marketing Journal , Journal of Global 

Scholars of Marketing Science and  Journal of Global Fashion Marketing  after a 

double blind review  process.  

¶ Prof. Ian Phau  of Curtin University  and Prof. Tony Garrett  of Korea University  are co -

chairs of 2015 ANZMAC-GAMMA Joint Symposium.  

 

Journal of Business Rese arch  special  edition on service  

innovation, renewal, and adoption/rejection research  

(2014 Global Marketing Conference ) 
  
Below are the accepted articles for this JBR special issue for 2014 GMC at Singapore:  
 
¶ Service innovation, renewal, and adoption/rejection in dynamic global 

contexts  

Drew Martin, University of Hawaii at Hilo  
Anders Gustafsson, Karlstad University and Norwegian Business School  
Sunmee Choi, Yonsei University  

¶ Identifying categories of service innovation: A review and synthesis of the 
literature  

Hannah Snyder, Linköping University  
Lars Witell, Linköping University and Ka rlstad University  
Anders Gustafsson, Karlstad University and Norwegian Business School  

Paul Fombelle, Northeastern University  
Per Kristensson, Karlstad University  

¶ Toward a better understanding of stakeholder participation in the service 

innovation process:  More than one path to success  
Nils O. Ommen, Technische  Universität  Braunschweig  
Markus Blut, Newcastle University Business School  

Christof Backhaus, Newcastle University Business School  
David M. Woisetschläger, Technische  Universität  Braunschweig  

¶ How mob ile payment influences the overall store price image  

Tomas Falk, Aalto University School of Business  
Werner H. Kunz, University of Massachusetts Boston  
Jeroen J.L. Schepers, Eindhoven University of Technology  

Alexander J. Mrozek, OC & C Strategy Consultant s 
¶ Contrasting risk perceptions of technology -based service innovations in inter -

organizational settings  

Stefanie Paluch, RWTH Aachen University  
Nancy V. Wünderlich, University of Paderborn  

¶ Consumer adoption/rejection decisions in seemingly similar service 

innovations: The case of the Internet and mobile banking  
Tommi  Laukkanen, University of Eastern Finland  

¶ Satisfied and unwilling: Exploring cognitive and situational resistance to 

innovations  
Sven Heidenreich, Saarland University  
Tobias Kraemer University o f Koblenz -Landau  

Matthias Handrich, EBS Business School  
¶ Retail knockoffs: Consumer acceptance and rejection of inauthentic retailers  

Mark S. Rosenbaum, Northern Illinois University  

Mingming Cheng, University of Technology  
Ipkin  Anthony Wong, Institute for Tourism Studies  
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Briefs of 2014  GMC  at Singapore  

¶ Rejection Rate (39%, 441 accepted from 52 countries); Co -Hosts (American Marketing 

Association, European Marketing Academy, Australian & New Zealand Marketing Academy, 

Japan Society of Marketing and Distribution, International Textile and Apparel Association, 

and Korean Scholars of Marketing Science); Major Sponsoring Journals (Journal of Travel 

Research, Journal of Business Research, International Marketing Review, Industrial  

Marketing Management, International Journal of Advertising); Special Issues : 14 (8 SSCI)  

2014 Global Marketing Conference at Singapore  

¶ The conference was held at  Marina Bay Sands , Singapore, July 15th -18th, 2014.  

¶ American Marketing Association, European  Marketing Academy, Australian & New Zealand 

Marketing Academy, Japan Society of Marketing and Distribution, International Textile and 

Apparel Association and Korean Scholars of Marketing Science  jointly  held this conference.  

¶ Global Alliance of Marke ting &  Management Associations organized this conference.  

¶ ñBridging Asia and the World -  Globalization of Marketing & Management Theory 

and Practice ò was the conference theme.  

¶ 441  papers  with over 1,2 00 authors  from 52  countries were presented in this 

conference  (Acceptance Rate: 39%) .  

¶ Roland T. Rust , University of Maryland, Udo Wagner , University of Vienna, Sharyn 

Rundle - Thiele , Griffith University, Takaho Ueda , Gakushuin University, Seong - Yeon 

Park , Ewha  Womans University and Leslie Davis Burns ,  Orego n State University were 

the co -chairs of the organizing committee.  

¶ ESCP Europe (Europe), Italian Marketing Society, Aalto University School of Business 

(Finland), China Marketing Association, Harbin Institute of Technology (China), Center for 

Sustainable Culture & Service, Yonsei University (Republic of Korea), Center for Marketing & 

Public Policy Research, Villanova School of Business (USA), Neuromarketing Science & 

Business Association, Korea Economy & Management Development Institute (Republic of 

Korea)  were partners of this conference  

¶ Routledge, Taylor & Francis Group (UK), National Research Foundation of Korea (Republic of 

Korea), Eco -Design Center of Dong -A University, Ministry of Trade, Industry & Energy, 

Republic of Korea, The Korea Institute for th e Advancement of Technology, Dong -A 

University sponsored this conference.  

¶ Institute on Asian Consumer Insight hosted by Nanyang Technological University (Singapore) 

was the platinum sponsor of this conference.  

¶ Spons oring Journals of 2014 GMC at Singapore:  

 

JOURNAL OF BUSINESS RESEARCH  

1.óCustomer Equity and Value Management of Global Brands: Bridging Theory and Practice 

from Financial and Marketing Perspectivesô. Guest Co -Editors: Anthony Di Benedetto (Temple 

University ) and  Kyung Hoon Kim (Changwon National Universit y) . 

2.óService Innovation, Renewal, and Adoption/Rejection Researchô. Guest Co -Editors: Drew 

Martin, University of Hawaii atHilo, Sunmee Choi, Yonsei University, and Anders Gustafsson  

(Karlstad University).  

3.óIn Situ ITU Behavioral Marketing and Management -Field Experiments, Ethnography 

Studies, and Historical Research that Avoid, Enrich, or Complement Self -Reports and Folk 

Theories of Mindô. Editor - in -Chiefs: Arch G. Woodside (Boston  College) . 

INTERNATIONAL MARKETING REVIEW  

óWhen Does Country of Origin Matter?ô.IMR Special Track Chair: Byeong -Joon Moon School 

of Management Kyung Hee University . 

INDUSTRIAL MARKETING MANAGEMENT  

óUnderstanding Strategic Marketing -  Market Orientation, Strategy and Firm Performanceô, 

Editor: Peter  LaPlaca,  Editor of Industrial Marketing Management .  

INTERNATIONAL JOURNAL OF ADVERTISING  

óSocial Responsibility in Advertising ô. Guest Editors: Sukki  Yoon (Bryant University ) and 

Sangdo Oh (Ulsan National Institute of Science and Technology ).  

JOURNAL OF TRAVEL RESEARCH  

óEmergi ng -market Tourist Behaviorô. Guest Editor: Xiang (Robert) Li (University of South 

Carolina).  
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JOURNAL OF GLOBAL SCHOLARS OF MARKETING SCIENCE  

óSustainable Marketing in Asia and the Worldô. Guest Editors: Ralf Schellhase, (University of 

Applied Sciences , Dar mstadt ) and Juran Kim (Jeon ju University ) . 

JOURNAL OF GLOBAL FASHION MARKETING  

óGlobalization and Fashion Marketing Performanceô 

AUSTRALASIAN MAR KETING JOURNAL  

óTransnational Consumer Purchasing and Consumptionô. Guest Editors: Prof. Mark 

Uncles (University  of New South Wales ) and Tony  Garrett (Korea University Business School ).  

MARKETS AND COMPETITIVENESS (MERCATI E COMPETITIVITA)  

óGrowth through Innovation in International Marketing: New Business Models and New 

Market Approaches ô 

JOURNAL OF CONSUMER MARKETING  

óWays of Eating, Ways of Being: Food Consumption and Representation in Asian Marketsô. 

Special  track  Chairs : Peter J. Batt (Curtin University ), and Yuri Seo  (Victoria University of 

Wellington ) . 

Facts of the Pas t Global Marketing Conferences  

¶ ó201 4  Global  Marketing Conference at S ingapore ô:  Global Alliance of Marke ting & 

Management Associations organized this conference.  American Marketing Association, 

European Marketing Academy, Australian & New Zealand Marketing Academy, Japan 

Society of Marketing  and Distribution, International Textile and Apparel Association and 

Korean Scholars of Marketing Science  jointly  held this conference.  Rejection Rate: 61% 

(441accepted from 52 countries); Sponsoring Journals:  Journal of Business Research, 

International Mark eting Review, Management Decision, Industrial Marketing 

Management, International Journal of Advertising, Journal of Travel Research, 

Journal of Global Scholars Of Marketing Science, Journal of Global Fashion  

Marketing, Australasian Mar k eting Journal, Markets and Competitiveness 

(Mercati E Competitivita) and Journal o f Consumer Marketing ( 6 SSCI) .  

¶ ó2012 Global Marketing Conference at Seoulô: Co -Hosts:  Korean Scholars of 

Marketing Science , Japan Society of Marketing and Distribution, European Marketing 

Academy, International Textiles and Apparel Association, Australian & New Zealand 

Marketing Academy, Yonsei University Graduate School, Sogang Business School; Rejection 

Rate: 52% (440 accep ted from 44 countries); Sponsoring Journals:  Journal of Business 

Research, Journal of Product Innovation Management,  Global Economic Review, 

International Journal of Advertising,  Journal of Global  Scholars  of Marketing 

Science, Journal of Global Fashion Ma rketing,  International Journal of Culture, 

Tourism and Hospitality Research, Psychology & Marketing; Special Issues: 9 (5 

SSCI) .  

¶ ó2010 Global Marketing Conference at Tokyoô: Co -Hosts: KAMS and Society for 

Marketing Advances; Conference Hotel: Hotel Okura T okyo; Rejection Rate: 48% (505 

accepted/970 submissions from 44 countries); Sponsoring Journals: Journal of Business 

Research, Journal of Product Innovation Management, Journal of Global Academy of 

Marketing Science, Journal of Global Fashion Marketing, Jo urnal of Strategic Marketing, 

Journal of Brand Management; Special Issues: 11 (7 SSCI Journals).  

¶ 2008 Global Marketing Conference at Shanghaiô: Co -Hosts: KAMS, China Marketing 

Academy, Marketing Committee of China Management Society, Shanghai Jiao Tong 

Uni versity and Yonsei University; Conference Hotel: The Regent Shanghai; Rejection Rate: 

35% (362 accepted/550 submissions from 47 countries); Sponsoring Journals:  Psychology 

& Marketing ,  International Journal of Advertising , Journal of Interactive Advertisin g, 

Journal of Global Academy of Marketing Science; Special Issues: 4 (2 SSCI Journals).  
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Pictures from 201 5 Global  Fashion Management  Conference  at 

Florence
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Pictures from 201 5GAMMA -AMAJOINT SYMPOSIUM  

 

Pictures from 201 5GAMMA -EMACJOINT SYMPOSIUM






















































































